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Southern Crescent Technical College invites applications for the position of full-time Marketing and Institutional Advancement Coordinator. This role is crucial in supporting the development and implementation of comprehensive marketing strategies designed to promote the college's programs, services, and community engagement initiatives. 

MINIMUM QUALIFICATIONS: 
Bachelor’s degree *and* Three (3) years of work-related experience.

PREFERRED QUALIFICATIONS:
(In addition to the minimum qualifications) 
· Bachelor’s degree *and* Five (5) years of work-related experience in Graphic Design, Marketing, Communications, fundraising, or related area of study.

· Knowledge of and experience in Adobe Creative Suite; InDesign, Photoshop and Adobe Illustrator. As well as Microsoft Word and Excel. Experience designing for web, digital or interactive platforms is a plus.

RESPONSIBILITIES: 
Southern Crescent Technical College invites applications for the position of full-time Marketing and Institutional Advancement Coordinator. This role is crucial in supporting the development and implementation of comprehensive marketing strategies designed to promote the college's programs, services, and community engagement initiatives. 

The Marketing and Institutional Advancement Coordinator will collaborate with academic departments, administrative units, and external partners to enhance awareness of credit programs, economic development opportunities, and adult education initiative

In addition to marketing functions, this position will support fundraising efforts by assisting in the planning and execution of donor engagement strategies, annual giving campaigns, special events, and other institutional advancement initiatives. 

The Coordinator will work closely with the Vice President of Institutional Advancement to identify and cultivate donor relationships, communicate the impact of contributions, and foster a culture of philanthropy within the college’s internal and external community. 

Furthermore, this role includes the supervision of the Marketing Specialist and reports directly to the Vice President of Institutional Advancement.

Essential Job Functions:

Marketing

· Support the creation, planning, and execution of marketing strategies to enhance student recruitment, engagement, and community outreach.

· Maintain an annual calendar of marketing activities, including promotional campaigns, website content updates, social media engagement, and event communications.

· Ensure a cohesive and consistent brand identity across all communications, including print, web, digital signage, and social media platforms.

· Work collaboratively with faculty, staff, and external stakeholders to develop high-quality, engaging, and results-driven marketing materials.

· Lead photography efforts for events and campus functions to capture and showcase the student experience and institutional achievements.

· Develop compelling written content for marketing campaigns, newsletters, alumni success stories, and promotional materials.

· Assist in managing the college’s social media presence to increase engagement and reach target audiences effectively.

· Work with the appropriate department to update the college website with the latest news, photos, and key announcements to ensure timely and relevant information is available to students, faculty, and the community.

· Assist in crafting media alerts and press releases to promote Southern Crescent Technical College’s programs, events, and initiatives.

· Manage the design and development of marketing collateral, including brochures, event materials, and digital content.

Institutional Advancement

· Support the Institutional Advancement team in creating marketing materials that align with fundraising efforts, donor relations, and the promotion of major gift campaigns.

· Develop and implement targeted marketing strategies to support donor engagement, alumni relations, and fundraising initiatives.

· Create compelling marketing materials that effectively communicate the impact of major gifts and fundraising campaigns.

· Coordinate with the Institutional Advancement team to develop donor-focused storytelling, case studies, and success stories.

· Support in managing email marketing, social media campaigns, and digital advertising efforts to promote giving opportunities and philanthropic support.

· Support the planning and promotion of fundraising events, donor receptions, and campaign launches.

· Track and analyze engagement metrics for advancement marketing campaigns, providing insights for continuous improvement.

· Build and maintain relationships with alumni, donors, and corporate partners to secure financial support for the college’s initiatives and priorities.
· Manage donor cultivation, stewardship, and recognition programs, ensuring effective engagement and communication with all stakeholders.
· Manage fundraising events, capital campaigns, and other initiatives to meet and exceed financial goals.
Other Duties and Responsibilities:

· Communicate with internal and external audiences, including vendors, providing timely feedback and collaboration.

· Follow all purchasing guidelines related to marketing and promotional materials procurement.

· Maintain an understanding of the college’s overarching goals and strategic initiatives to ensure marketing efforts align with institutional priorities.

· Other duties as assigned.

COMPETENCIES: 
· Experience in marketing, social media management, content creation, and event promotion.

· Strong project management skills with the ability to handle multiple tasks and deadlines.

· Excellent writing, editing, and communication skills.

· Proficiency in graphic design, photography, and multimedia content development is a plus.

· Ability to work collaboratively with diverse teams and stakeholders.

· Decision making and problem-solving skills

· Requires attention to detail, strong organizational competence, and the ability to coordinate multiple deadlines simultaneously in a fast-paced environment.

· Prior experience working in higher education or a marketing or institutional advancement office also a plus but not required.

SALARY:  
Salary commensurate with education and work experience. Benefits include paid state holidays, paid annual and sick leave, and the State of Georgia Flexible Benefits Program.
SPECIAL NOTES: 
It shall be a condition of employment to submit to a background investigation. Offers of employment shall be conditional pending the result of the background investigation. 
Federal Law requires ID and eligibility verification prior to employment. 
All male U.S. citizens, and male aliens living in the U.S., who are ages 18 through 25, are required to register for the military draft and must present proof of Selective Service Registration upon employment. 
Applicants who need special assistance may request assistance by phoning (770)229-3454. 
Only those who are interviewed will be notified of the status of the position. Candidates must successfully complete a criminal background investigation and motor vehicle screening.

The Technical College System of Georgia and its constituent Technical Colleges do not discriminate on the basis of race, color, creed, national or ethnic origin, sex, religion, disability, age, political affiliation or belief, genetic information, disabled veteran, veteran of the Vietnam Era, spouse of military member, or citizenship status (except in those special circumstances permitted or mandated by law). This nondiscrimination policy encompasses the operation of all technical college-administered programs, programs financed by the federal government including any Workforce Innovation and Opportunity Act (WIOA) Title I financed programs, educational programs and activities, including admissions, scholarships and loans, student life, and athletics. It also encompasses the recruitment and employment of personnel and contracting for goods and services.
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